The paper presents an empirical study of selection criteria used by teachers in the various Senior High Schools in Ghana towards the selection of their banks. The study employed a descriptive survey research design which helped in relating a large number of teachers and comparing their opinions. The utilization of quantitative and qualitative research methods were adopted using responses given by 250 Senior High School teachers in the Kumasi metropolis. A non-probability convenience sampling technique was used. Primary and secondary data sources were also used. The data was collected using self-administered questionnaires while projective technique was also adopted in getting instinctive information from the teachers. The data was then coded, cleaned, analyzed and interpreted with the help of Statistical Package for Social Scientists (SPSS) -where factor analysis and regression model were used to analyze the data. The study revealed that six factors influenced the choice of bank among Senior High School teachers in the Kumasi metropolis. The factors were: Interest on savings, the reputation of the bank, the security of the bank, Easy to obtain loans, the longevity of the bank as well as a low service charge on account. The study established that teachers in the Kumasi metropolis considered reputation as well as the long existence of banks as their determinant factors in selecting Banks. The study recommended for Bank management to be aware that, bank selection determinants differ from one segment to another even in the teaching profession -from the Junior High School level teachers to the University lecturers. The study also recommended for a frequent research on the needs of teachers towards the selection of their banks -since the revelation had shown that teachers are very sensitive when it comes to Bank selection. The findings of the research have several scientific and managerial implications that would add to the existing literature as well as future research on managerial practices in attracting teachers to banks.
Introduction
The banking industry in Ghana has gone through series of changes based on the policies from the Government as well as from the Central bank of Ghana. An increased competition resulting from a decade of deregulation of the financial services industry has meant that banks find themselves faced with the task of differentiating their organizations and their offerings as a means of attracting customers (Blankson et al., 2007) . In 2009 the central bank of Ghana introduced a policy towards an increase in the minimum capital requirement for the various commercial banks in the country. As part of the regulation exercise foreign banks were made to meet a minimum capital requirement of GH¢60 million as at the end of 2009 while the local banks were required to meet a minimum capital requirement of GH¢25 million by the end of December, 2010.The policy increased both the number of the foreign and the local banks. 10 foreign banks were introduced into the banking industry while 6 of the local banks managed to meet the deadline. The number of banks in Ghana then increased to a total of 27 banks, excluding the Bank of Ghana. The banking sector in Ghana became the lucrative service sectors in the country. The Bank of Ghana described the banking industry as well capitalized, very liquid, profitable and recorded strong asset growth. The sector witnessed massive growth rates in total operating assets from GH¢6.85 million by the end of 2007 to GH¢12.42 million as at the end of 2009, which represented a percentage increase of 82%. ( Source : Ghana Banking Survey).
The rationale behind the choice of banks by customers or the general public has been given a considerable attention by researchers: Blankson et al., 2007; Mokhlis, 2009; Mylonakis, 2007; Awang, 1997; Boyd et al., 1994) .
With the growing competitiveness in the banking industry (Grady & Spencer, 1990) , and similarity of services offered by banks (Holstius & Kaynak, 1995) , it has then become imperative that banks identify the factors that determine the basis upon which customers choose between providers of financial services.
Statement of the Problem
A lot of studies have been conducted in analyzing factors that affect customer preference in choosing banks. Notable among them were : Levesque et al (1996) in Canada; Ta et al (2000) in Singapore, Rao et al (2010) in India; Mokhlis et al. (2008) who examined the determinants of bank selection criterion in Malaysia using undergraduate students; Mokhlis (2009) analyzed gender-based choice decisions; Almossawi (2001) observed a study in Behrain using college students ; Mylonakis (2007) also examined Greek customer preferences in the home loans; Blankson et al (2007) in Ghana on customer preference ; Maiyaki et al (2010) in Nigeria also on why and how they select a particular bank and all have contributed significantly to the literature on bank selection.
It is evident from the literature that there is a gap in the bank selection criteria among teachers in the Senior High Schools. Therefore, inadequate information on bank selection criteria on
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July , Vol. 4, No. 7 ISSN: 2222 559 www.hrmars.com teachers in senior high schools coupled with limited empirical literature on teachers in the senior high schools in Ghana, who constitute a greater majority in the public sector labour force -where every teacher has a bank account with which salaries are paid from the Controller and Accountant Generals Department (CAGD) is what this research seeks to fill.
Purpose and research question
The purpose of the study was to identify factors that influence the choice of banks by the teachers in the various senior high schools in the Kumasi metropolis. As a means to achieve the purpose, a research question was formulated on: What factors influence teachers in the senior high schools in their choice of banks?
Significance of the study This research would make contribution by providing bank marketers with an understanding of the various factors which influence selection bank users among teachers in the Kumasi metropolis to enable them tailor marketing strategies and activities towards attracting such account holders.
It will also contribute towards the limited literature available on banking behavior of teachers in the various senior high schools, which has not been given much attention in previous studies.
It will help student marketers in the various institutions on future research work regarding what teachers consider before choosing banks. Scope of the study The scope comprised selected teachers in the various public senior high schools in the Kumasi metropolis. Teachers in the various Private Senior High Schools were not included in the study because prior information before the research revealed that, not all teachers in the Private Senior High Schools in the metropolis were paid through their own selected banks while others were also paid through cash.
Methodology
It comprised all the various processes that were used throughout the entire research and they were as follow:
Research design and strategy
Research strategy refers to the tools employed by the researcher in addressing the research question. According to Saunders et al., (2007) , the appropriate strategy should enable the researcher to answer the research question and meet the research objectives. There are seven research strategies which are not strictly mutually exclusive that can be applied to a research project. These are: experiment; survey; grounded theory; ethnography; action research, archival research and case study. The study employed the survey strategy because it allowed the researcher to utilize sampling techniques and collect data through questionnaires.
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Research approach
Triangulation research method was employed for the study -where both the quantitative and qualitative research methods were used for the study. The combination of both quantitative and qualitative research methods has seen to be useful in a survey research where a large sample size is used for the study. Quantitative research approach is more useful for testing while the qualitative research is more useful for discovering (Hair et al., 2007) . The use of the two methods is in consistent with a research by Saunders et al (2007) who revealed that analysis procedure parallel to each other -that is the use of both methods is good for research where survey is used.
Population and sample size
The population comprised all teachers in the 21 Public or Government Senior High Schools in the Kumasi metropolis. A sample size of 250 teachers was conveniently sampled from 10 Senior High Schools. 25 teachers were sampled each from ten selected public schools.
Sampling Technique
Convenient sampling technique was used in gathering the data for the study. It was adopted in getting the respondents at their own convenience until the required sample size was reached.
Sources of Data collection
The study combined both primary data and secondary data sources. The primary data was in a form of structured questionnaires and interview which was in a form of projective technique in eliciting information from the teachers while the secondary data was culled from other related works.
Pre-testing of the questionnaires
Twenty of the questionnaires were pilot tested or pre-tested with twenty teachers from the Asanteman Senior High school and Adventist Senior High School both in the Kumasi metropolis. The essence of the pre-testing was in consonance with Bryman & Bell ( 2011) who revealed that pre-testing served as an aid in several ways: to check that instructions given in a questionnaire were comprehensible, check the wording of a questionnaire, check if the results are valid and reliable and check the statistical processes in order to determine if they are effective. Corrections were then made to the answered questionnaires for pre-test. The edited questionnaires were then made available to the two hundred and fifty teachers in the metropolis for the final data collection.
Procedure for the data collection
A survey was conducted in testing the hypotheses. The data was collected from May to July 2014.The researcher monitored the activities of the senior high school teachers in the metropolis -especially at the opening staff meeting of the term where majority of the teachers were available. Questionnaires were presented to them and were collected after thirty minutes to one hour. Others teachers were also served with the questionnaires in their various schools and were later collected for the final analysis.
International Journal of Academic Research in Business and Social Sciences
July , Vol. 4, No. 7 ISSN: 2222 561 www.hrmars.com
Data Analysis
Statistical Package for Social Sciences (SPSS) was used in the analysis. Principal factor analysis as well as a Regression analysis was used as part of the data analysis. The use of the factor analysis was to reduce a large number of variables into a smaller number which was appropriate for other analysis such as the regression analysis on the banking selection determinants since many factors affect the choice of banks among customers (Field, 2005) .
Findings and Discussions
The results were presented as follows: July 2014 , Vol. 4, No. 7 ISSN: 2222 562 www.hrmars.com The above table explains twenty item questionnaires that were used for the reliability test. The questions were structured into a five point Likert scale from 1 -5 using " Not important"; "slightly important"; "Moderately important"; "Very important" and "Extremely Important" in that order respectively. The value was .7 as shown in the above statistics indicating a high internal consistency. The result explained how strong the items had measured with 0 .7, which is in consonance with Mokhlis ( 2009) who posited that a strong reliability should be more than .5. Kerlinger & Lee (2000) also observed in their research that alpha coefficients between 0.526 and 0.796 signified a high internal consistencies and reliability.
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Validity statistics
Validity refers to the degree to which a survey instrument actually measures what it purports to measure (Fink, 2003) . In this research validity was checked with the help of factor analysis. The KMO (Kaiser-Meyer-Olkin) measure was 0.723 which indicated that the factor analysis was good for further analysis because it exceeded the minimum requirement of 0.50 for overall Measure of Sampling Adequacy as observed by Child (2006) . July 2014 , Vol. 4, No. 7 ISSN: 2222 563 www.hrmars.com Hair et al, (1998) .
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Description of Bank Selection factors using the "Total Variance explained"
Factor 1 with eigenvalue 27.918 of the total variance, identified a dimension based on "Interest on the account" of the bank. Teachers' choice of bank was based on the interest that they could get from their respective banks when monies or salaries are kept in their bank account.
Factor 2 contained items that were related to the reputation of the banks in the country. This factor has been labeled "reputation" and it accounted for 11.720 eigenvalue of the total variance. Teachers in the metropolis prefer various commercial banks with a strong reputation in Ghana and outside Ghana -especially the multinational banks operating in the country.
Factor 3 accounted for 9.972 eigenvalue of the total variance. The factor was labeled "Security at the bank " the teachers revealed that the security was not about the security persons who protect the various banks but banks with proper records and had registered with the central bank of Ghana.
Factor 4 has been labeled "Easy to get loans ". The factor accounted for 7.142 eigenvalue of the total Variance. Teachers in the metropolis preferred to choose banks that did not allow them to go through bureaucratic processes before loans are granted to them.
Factor 5 contained an item that was labeled "Longevity of the bank". The factor accounted for 6.442 eigenvalue of the total variance. Teachers chose banks based on the period they had been operating in the country as they found it difficult in selecting new banks irrespective of the advertisement and perceived service to the general public July 2014 , Vol. 4, No. 7 ISSN: 2222 564 www.hrmars.com Factor 6, explained 5.216 eigenvalue of the total variance, and was seen as"Service charge on account" .Senior high school teachers in the metropolis prefer banks that charge low on their salaries at the end of every month. 
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Number of factors Retained
The results of the Test of Sphericity and the Measure of Sampling Adequacy helped in determining that factor analysis was appropriate for our dataset. In determining how many factors should be retained in our factor analysis, the analysis was conducted without limiting the number of factors in order to obtain the eigenvalues and make a scree plot. The reason was to detect the number of factors that were to be retained. The results showed that there were six factors with eigenvalues greater than 1.0 as shown in the scree plot. The six factors July 2014 , Vol. 4, No. 7 ISSN: 2222 contributed to approximately 68% of the variance in the eigenvalues with a horizontal line separating the factors that were retained from those that were not retained as shown in fig 1. Figure 1 is showing a Scree plot of eigenvalues after factor
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July , Vol. 4, No. 7 ISSN: 2222 566 www.hrmars.com The above table explained the number of 6 items that were extracted from the component in the analysis and they were: Interest on savings, Reputation, Security, Easy to get loans, Longevity of the bank as well as Service charge. July 2014 , Vol. 4, No. 7 ISSN: 2222 567 www.hrmars.com Table 9 shows a statistical significance result of the model where, sig = .000 which is less than p < .005. July 2014 , Vol. 4, No. 7 ISSN: 2222 568 www.hrmars.com Table 10 evaluates each of the independent variables that were included in the model after the extraction from the factor analysis. In comparing the contribution of each variable, the beta values under the Standardized coefficients were used. A value with a greater number was considered first and all the negative signs out front of the values were ignored. In that case the largest beta coefficient was -.325 which was a factor for "Reputation", which means that variable makes the strongest unique contribution to explaining the dependant variable. Followed by "Longevity of the bank" with .269, Easy to get loans with .233, Service charge with -.212, Security with .211 while Interest on savings with -.133 as the lowest value which indicated that it made less of unique contribution Normal probability plot of the Regression Standardised Residual Normality test was carried out to determine that the linear regression model which was normal such that, the best linear unbiased estimators were achieved. The linear regression model had a dependent variable, Assessment of banks while the independent variables -Service charge, Longevity of the bank, Easy to get loans, Reputation, Security as well as Interest on savings were normally distributed. Quantile-Quantile plot (Q-Q plot) was used to test normality of the data which resulted in points lining in straight diagonal line from bottom left to top right which signified that there was no major deviation from the normality with a very high positive relationship as shown in Figure 2 .
